Trend Analysis of Charged and Used charged
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NO OF CHARGING CUSTOMERS

Comments: The no of charging customers once decreased and increased again during campaign
time. The behavior of customer is influenced by campaign.
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TOTAL CHARGING MONEY

Comments: The number of charging amount of money becomes two times higher after campaign
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Comparison of charge before campaign and after campaign

Comments: This graph shows comparison of 36 days between before and after campaign. According to the
comparison the graph result shows that charging amount has increased.
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NO OF CHARGE USED CUSTOMERS

Comments: The trend of charge using by customers not changed and increased again during
campaign time. After campaign it becomes higher than before.
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AMOUNT OF CHARGE USED

Comments: The amount of charge used almost same ,slightly ups and downs and highly used
in campaign time. After campaign it is higher than before.
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Comparison of charge used before and after campaign

Comments: According the comparison graph the result shows that charge used has increased.
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Summary

According to the trend analysis the graph shows the
effectiveness of

. campaign.

* The comparison of 36 days before and after campaign
shows the

. increases of charged amount and uses of charged
amount.

* The behavior of customers are influenced by campaign.
* The study of this result shows positive effect on campaign.
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